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. What Is Omnichannel Personalization?

Omnichannel personalization means reaching each
customer with the right message, on the right channel,

at the right moment.

It unifies Email, SMS, Push, WhatsApp, and onsite
experiences into one adaptive journey instead of
separate campaigns.

Insight: One profile. One flow. Unlimited channels.



. Why Omnichannel Drives Revenue

Customers do not move in one straight line, but instead they switch:

Web — Mobile - Web — App — Store — Inbox

Omnichannel approach helps you achieve:
* Higher engagement

 Faster conversion

« Stronger loyalty

| ower churn rates

Fact: Multi-channel flows outperform single-channel campaigns in terms of CTR, conversion, and retention.



. The Pillars of Unified Journeys

Pro Tip: Channel sequencing doubles impact (Email — Push — WhatsApp).



. Build Your Omnichannel Flow

@ Step 1: Choose the Trigger Moment

Start with high-intent behaviors:
 Viewed product but didn't buy

« Added to cart

« Searched category

* Inactive for 3 days

- Lifecycle stage change in general

Pro Tip: The stronger the trigger is, the stronger the outcome becomes. Therefore, choose the most
optimum combination to amplify the impact.



. Build Your Omnichannel Flow

?'6'9 Step 2: Select Your Channels

Use channels based on urgency:

* Email — Depth & Storytelling

« Push notifications — Real-Time Nudges

« SMS — High Urgency

* WhatsApp — Conversations & Engagement

« Onsite Campaigns — Reinforcement & Purchases

Tip: Instead of using merely one or all at once, combine two or three channels to create the best effect.



. Build Your Omnichannel Flow

@ Step 3: Personalize & Sequence

Personalize messages based on:
» Last viewed product

* Purchase history

« Category affinity

* RFM status

« Channel engagement history

Insight: Sequencing increases message visibility without spamming.




. Channel by Channel Best Practices

~ | Email

Use modular templates and dynamic blocks.
| SMS

Keep short, factual, and digestible.

| Push Notifications

Use for real-time nudges or abandoned steps.

] WhatsApp
Use conversational tone, confirmations, reminders, and

quick actions.
] Onsite Campaigns

Popups, banners, story widgets reinforce the same journey.

Consistency beats volume. Use your channels strategically.



. Industry Examples

7 E-Commerce and Retail
Email - Push — WhatsApp for abandoned carts.
Category-based recommendations in every step.

“O- Travel and Hospitality

Search — WhatsApp offer — Email itinerary — Push reminder.

@ Telecommunications
Usage drop — SMS alert — Email options — App push upsell.

-] Fintech

Onboarding — Email forms — SMS verification — Push reminders.

Adaptive segmentation fits every lifecycle in every vertical.



. Optimization Tips

-

\_

Q/ Test channel order

Q/ Use frequency caps to avoid customer fatigue
Q/ Segment by engagement level

Q/ Use dynamic periods

Q/ Track performance by segment: CTR, CR, purchase, repeat rate.

/

Optimization is a continuous cycle, not a one-time task.



. Omnichannel Mistakes to Avoid

-

\_

X Sending the same message across all channels
X Ignoring behavior when selecting channels

X Overusing one channel against the others

X Skipping personalization blocks

X Running channels in silos without any sequencing

Keep it unified, adaptive, and intentional.




. Omnichannel Checklist

[ ] Defined trigger moment

[ ] Selected channel mix

] Personalized each message based on segment
[ ] Sequenced channels by behavior

[ ] Added frequency limits

[] Determined and measured metrics regularly

] Optimized timing and flow regularly

Goal: Adaptive journeys — higher engagement — lasting loyalty — sustainable profitability



. PersonaClick in Action

Launch, orchestrate, and measure every

channel in one hub.

Modules used:

« Marketing Automation Center
« Segmentation Engine

« Email, SMS, Push, WhatsApp

« Analytics Dashboard

Result: Unified journeys — measurable revenue — loyal customers.



Don't be afraid of change.
Be the #change.
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Ready to activate omnichannel

marketing journeys?
Book a demo and see how

PersonaClick turns all channels into

one unified customer experience.

personaclick.com


https://www.personaclick.com/
https://personaclick.com/request-demo/

